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SOCIAL EXPECTATIONS
 

IN A SOCIETY WHEN WOMEN ARE STEREOTYPED AS THE ONES WHO ARE
MEANT TO STAY AT HOME AND PUT ALL THEIR ATTENTION ON THEIR

FAMILY, IT IS OFTEN LOOKED DOWN UPON FOR THEM TO VENTURE OUT
AND ESTABLISH A CAREER FOR THEMSELVES. NOT JUST THAT, EVEN

AFTER ESTABLISHING THEIR BUSINESS THEY OFTEN TAKE MORE TIME
THAN THEIR MALE COUNTERPARTS TO GAIN TRUST AND RECOGNITION

FROM THE PUBLIC

LACK OF SUPPORT
 

LACK OF MENTORS AND ADVISORS IS ANOTHER MAJOR SETBACK FOR
WOMEN ENTREPRENEURS. ACCORDING TO A SURVEY, 48% OF FEMALE
ENTREPRENEURS SAID THAT THE LACK OF MENTORS AND ADVISORS

RESTRAIN THEIR PROFESSIONAL GROWTH. IN A WORLD WHERE HIGH-
LEVEL BUSINESS IS DOMINATED BY MEN, IT BECOMES DIFFICULT FOR

WOMEN TO EXCEL IN THEIR PROFESSION WITHOUT SOMEONE SHOWING
THEM THE RIGHT WAY.

LACK OF CONFIDENCE
 

A LOT OF WOMEN STRUGGLE WITH CONFIDENCE AND THEY NEED HELP
WITH UNDERSTANDING THEIR SKILLS, THEIR VALUE ON WHAT THEY

BRING TO BUSINESSES AND ORGANIZATIONS. VERY OFTEN, WOMEN TEND
TO UNDERESTIMATE THEIR CAPABILITIES AND SO THEY NEED A LOT OF
SUPPORT TO GAIN THAT CONFIDENCE AND UNDERSTAND THE VALUE

THAT THEY POSSESS.

M
A
I
N
 
C
H
A
L
L
E
N
G
E
S







 
THE CURRENT MATERIAL IS CREATED AS OUTCOME OF PROJECT "EMPOWERMENT" IMPLEMENWTED BY

ACTIVE YOUTH FOR EUROPE WITH PROJECT NUMBER 2022-1-IT03-KA153-YOU-000068748 AND SUPPORTED
BY ERASMUS+ PROGRAM. THE CURRENT MATERIAL REFLECTS ONLY ON THE VIEWS OF THE AUTHOR AND

THE NATIONAL AGENCY AND EUROPEAN COMMISSION ARE NOT RESPONSIBLE OF ITS CONTENT


